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****Industry News Headlines****

Business
1. DISNEY ANNOUNCES LONG-TERM ENVIRONMENTAL GOALS.
2. MARVEL LOOKS INTO EXPANDING GLOBAL REACH.
3. WILDBRAIN EXPANDS TO LOS ANGELES.
4. HIT ENTERTAINMENT LAUNCHES MOVIE DIVISION.
People
5. DUCK IMPROVES WITH RAND.
6. 3ALITY DIGITAL NAMES GARI ANN DOUGLASS COO.
7. DIRECTOR STEVE CHASE SIGNS WITH CURIOUS PICTURES.
8. PAUL HARRISON JOINS MPC'S COLOR GRADING DEPARTMENT.
9. TRAVIS KNIGHT UPPED TO PRESIDENT, CEO OF LAIKA.
10. WORLDGAMING ADDS EXEC POSITIONS.
11. DISNEY U.K. SVP LEAVES COMPANY.
12. TWEAK SOFTWARE HIRES ALAN TROMBLA AS DIRECTOR OF PRODUCT
DEVELOPMENT.
13. DHX MEDIA ANNOUNCES SEVERAL MANAGEMENT CHANGES.
Films
14. FOX, NEW REGENCY TEAM ON A NEW MAN.
15. DISNEY MOVES PRINCESS & FROG UP TWO WEEKS.
16. WHO WATCHES THE WATCHMEN? AUDIENCES DO.
17. CHRIS COLUMBUS WELCOMES US TO THE HOXFORD.
18. WATCHMEN DOUBLES 300 THURSDAY GROSS.
19. INDY SOUNDTRACKS GET INDIVIDUAL RE-RELEASE.
20. YU+CO. RE-TEAMS WITH SNYDER FOR WATCHMEN MAIN TITLES.
21. PRANA, WHITE BUFFALO GET DWAYNE JOHNSON TO ACT LIKE A COW.
22. MARMADUKE MISBEHAVES WAY TO MULTIPLEX.
23. WATCHMEN SET FOR RECORD NUMBER OF THEATERS, MORE THAN 120 IMAX
SCREENS.
24. PICK CREATES APOCALYPTIC ANIMATION FOR DOCUDRAMA.
25. COMEDY CENTRAL, PARAMOUNT VANTAGE TO BATTLE GHOSTS AND/OR ALIENS.
26. DAMON GOES FOR UNIVERSAL ROMANCE WHILE WAITING FOR BOURNE.
27. DICAPRIO ADDED TO NOLAN'S INCEPTION.
28. MEGAN FOX ADDED TO JONAH HEX, FATHOM.
29. SORCERER'S APPRENTICE GETS A VILLAIN.
30. SNYDER LOOKING FOR ALL-FEMALE SUCKER PUNCH CAST.
31. WRITING TEAM BRANDT, HAAS TO PEN THIRTEENTH HOUR.
Television
32. DISNEY XD HAS GREEN-THEMED PROGRAMMING MARCH 17.
33. NICK PREMIERES PENGUINS OF MADAGASCAR AFTER KIDS CHOICE AWARDS ON
MARCH 28.
34. BANGLADESHI SESAME STREET PRODUCING 5TH SEASON.
35. JONAS BROTHERS BRING PURITY TO SOUTH PARK IN 13TH SEASON
PREMIERE.
36. CHUCK JONES: MEMORIES OF CHILDHOOD TO PREMIERE ON TCM IN MARCH.
37. THE NEW ADVENTURES OF BABAR NOW IN PRODUCTION.
38. WEEK-LONG BEN 10 SPECIALS LEAD TO 1-HOUR SEASON FINALE MARCH 27.
39. ABC WILL FEEL A SCI-FI IMPACT.
40. PLAYHOUSE DISNEY U.K. CELEBRATES MANNY MARCH.
41. WATCHMEN'S HALEY IS NOW A HUMAN TARGET.
42. WONDER PETS! PREMIERE WEEK TIME CHANGES.
43. JIM HENSON CO. SIGNS NEW BROADCAST DEALS FOR SID THE SCIENCE KID.
44. SANCTUARY GOES INTERNATIONAL, PREPS SEASON TWO.



45. AMBERWOOD, ONE ANIMATION TO CO-PRODUCE ROB THE ROBOT.
Awards
46. SECRET OF KELLS, TOMM MOORE & BAC FILMS WIN AT CARTOON MOVIE.
47. IDIOTS & ANGELS WINS AT FANTASPORTO.
48. PRIME FOCUS WINS FILMFARE VFX AWARD.
Commercials
49. BRAND NEW SCHOOL GOES WHIMSICAL FOR TOYOTA RAV4.
50. BLUE ROOM SCORES A HOME RUN FOR THE YES NETWORK.
51. NEXUS DIRECTORS SMITH & FOULKES DREAM BIG WITH COMCAST.
Internet & Interactive
52. DISNEY ANNOUNCES D23 OFFICIAL FAN COMMUNITY.
53. UP VIDEOGAME GETS THQ TREATMENT.
54. ABUNDANT ANIMATES PARAMOUNT PICTURE SHOW.
55. BEATLES CATALOGUE ON NEXT ROCK BAND RELEASE.
56. WATCHMEN: THE END IS NIGH RELEASED FROM WARNER BROS. INTERACTIVE.
57. MARBLEMEDIA TO ANIMATE SIGN LANGUAGE DICTIONARY.
58. MONKEYHEAD'S GRAPHICS INTRODUCE RED BULL BIG TUNE EVENTS.
Home Entertainment
59. ALL-STAR SPORTS DAY! ON DVD.
60. BATMAN: THE MOTION PICTURE ANTHOLOGY 1989-1997 ON BLU-RAY.
61. ESCAPE TO WITCH MOUNTAIN AND RETURN FROM WITCH MOUNTAIN SPECIAL
EDITIONS ON DVD.
62. HOWARD THE DUCK -- SPECIAL EDITION ON DVD.
63. MAX FLEISHER'S GULLIVER'S TRAVELS ON DVD AND BLU-RAY.
64. PINOCCHIO ON DVD AND BLU-RAY.
65. SOUTH PARK: THE COMPLETE TWELFTH SEASON ON DVD AND BLU-RAY.
66. SYNECDOCHE, NEW YORK ON DVD AND BLU-RAY.
67. TRANSPORTER 3 ON DVD AND BLU-RAY.
68. WOODY WOODPECKER FAVORITES ON DVD.
69. NELVANA BRINGS IN THE NIGHT GARDEN TO DVD FOR FIRST TIME IN
CANADA.
70. DINOSAUR KING SECURES INTERNATIONAL HOME VIDEO LICENSEES.
Technology
71. INTO THE MICROWORLD USES NEW TECHNIQUE.
72. CAUSTIC SET TO LAUNCH WORLD'S FIRST MASSIVELY ACCELERATED
RAYTRACING SOLUTION.
73. OKINO SHIPS SOLID EDGE CAD, INVENTOR CONVERSION SYSTEMS.
74. BLACKMAGIC DESIGN RELEASES NEW SOFTWARE TO SUPPORT CS4.
75. JONAS BROTHERS 3-D FILMED WITH FUSION.
Education
76. FREE BOINX SOFTWARE WEBINARS.
77. GHIBLI TO OPEN TRAINING CENTER IN WESTERN JAPAN.
Licensing
78. TMNT TEAM UP WITH U.K. MARINE CONSERVATION SOCIETY.
79. WB CONSUMER PRODUCTS APPOINTS LICENSE AGENT FOR SE ASIA.
Call for Entries
80. SAVANNAH FILM FESTIVAL ACCEPTING ENTRIES FOR 2009.
81. SECOND CHINA GAME DEVELOPERS CONFERENCE CALL FOR PAPERS.
82. HARD TIMES SHORT FILM COMPETITION.
83. SCENE FROM A MOVIE CONTEST.
Events
84. ACADEMY AWARD WINNER RANDY THOM SELECTED AS A SIGGRAPH KEYNOTE
SPEAKER.
85. NAVIGATING THE FILM FESTIVAL WORLD.
86. STUTTGART TO INCLUDE AFRO SAMURAI, CORALINE, MISSING LYNX.
87. DEATH NOTE: L, CHANGE THE WORLD SCREENINGS.
88. RECORD ATTENDANCE FOR ANIMA 2009 BRUSSELS.
89. CAPCOM TO HOST RESIDENT EVIL 5 BLOOD DRIVE.
90. ART BY CHANCE.
91. ZAP! POW! BAM! THE SUPERHERO: THE GOLDEN AGE OF COMIC BOOKS,
1938-1950.
92. ZORADI, EICK ADDED AS NAB KEYNOTE SPEAKERS.
93. LA MAISON AMONG FILMS AT STUTTGART.
94. SPORE, THE SIMS CREATOR SELECTED AS SIGGRAPH KEYNOTE.
95. RUSHES SOHO SHORTS SHOWCASE HITS COPENHAGEN.



96. KIDS LICENSING FORUM 2009.
97. SAN DIEGO LATINO FILM FESTIVAL: CINE'MATION REEL TALKS.
98. UPCOMING EVENTS IN ANIMATION.
Upcoming Films
99. UPCOMING THEATRICAL RELEASES.

****SUBMIT YOUR NEWS!!!!****

If you have news, review materials, events or other items of interest
for the Animation Flash, send them to: Editor, Animation Flash, 6525
Sunset Blvd., Garden Suite 10, Los Angeles, CA 90028 USA. E-mail:
editor@awn.com; or Fax: 1-323-466-6619.

****Industry News****

Business

1. DISNEY ANNOUNCES LONG-TERM ENVIRONMENTAL GOALS.
The Walt Disney Company announced Monday a landmark set of strategic
environmental goals and challenging three-to-five year targets to reduce
emissions, waste, electricity and fuel use, and its impact on water and
ecosystems.

The goals are part of Disney's 2008 Corporate Responsibility Report,
which details the company's approach to critical corporate
responsibility issues ranging from charitable giving to nutrition and
from online safety for kids to workplace diversity.

"Disney's enhanced corporate responsibility efforts make our brands and
products more attractive, strengthen our bonds with consumers, make the
company a more desirable place to work and build goodwill in the
communities we operate," said Disney president and CEO Robert A. Iger.
"All of this contributes to shareholder value."

The interactive multimedia report, now available online only at
www.disney.com/crreport, provides a detailed snapshot of the company's
philosophy and activities in five areas; children and family, content
and products, environment, community and workplaces. Details include the
company's first comprehensive greenhouse gas inventory and updates on
Disney's pioneering policies on healthy food guidelines and smoking in
films.

Building on 20 years of work by Disney's environmental affairs
department, the new goals and targets were formulated over the last two
years by an Environmental Council of senior executives from across the
company. Charged with developing and implementing sustainable strategies
for Disney's impact on the environment, as well as ways to use the
company's media reach to encourage positive action, the Council has
taken a measured, scientific approach in analyzing company operations
and crafting strategic objectives.

The long-term environmental goals outlined in the report are:

-- Zero waste
-- Zero net direct greenhouse gas emissions from fuels
-- Reduce indirect greenhouse gas emissions from electricity consumption
-- Net positive impact on ecosystems
-- Minimize water use
-- Minimize product footprint
-- Inform, empower and activate positive action for the environment

For additional details and medium-term targets visit
www.disney.com/crreport.

"We applaud Disney for its leadership in adopting these goals,
especially at such a challenging time in the global economy," said Peter
Seligmann, Chairman and CEO of Conservation International. "Disney's



vision underscores the continued interest in the environment among
people worldwide and the growing recognition that environmental
leadership can help revitalize the economy." Conservation International
provided advice to Disney on its new goals and targets.

The 2008 Corporate Responsibility Report represents the latest phase in
Disney's longstanding heritage of corporate social responsibility and
reflects a company-wide effort to build an integrated, transparent
strategy focused on serving the needs of the company's primary
stakeholders; consumers, employees, shareholders, business partners and
the communities in which it works.

The report is organized as follows:

-- Children and Family -- guiding principles, kids' health and
nutrition, creative practices, programming philosophies and marketing
policies
-- Content and Products -- standards and practices, content diversity,
product safety policies and parks accessibility and safety
-- Environment -- environmental initiatives, progress and long-term
goals
-- Community -- charitable giving, VoluntEAR and community outreach
updates
-- Workplaces -- employee diversity, benefits and international labor
standards

The report anchors a broader suite of publications that were issued
Monday. Six additional reports provide information specifically on
Disney's Parks & Resorts segment and the following operations: Disney
Cruise Lines, Walt Disney World, Disneyland, Disneyland Paris and Hong
Kong Disneyland. The suite of reports highlights issues of importance to
local communities at some of the company's largest sites.

2. MARVEL LOOKS INTO EXPANDING GLOBAL REACH.
Marvel Entertainment has formed an international advisory board
comprised of business leaders from key international growth markets. The
new advisory board will work with Marvel executives to explore
opportunities for expanding the penetration of the Marvel and key
character brands in international markets. The advisory board is chaired
by James F. Halpin, a Marvel director since March 1995. Simon Philips,
President, Worldwide Consumer Products will serve as the primary company
liaison to the board.

In addition to Halpin, the advisory board is currently comprised of
Peter Yip, Exec Vice Chairman and CEO of the CDC Corporation, and
Bollywood film producer, Manmohan Shetty, former chairman of Adlabs
Films Limited. Yip and Shetty represent China and India, respectively on
the board. Marvel is in the process of filling two additional advisory
board positions.

Philips commented, "The success of our feature films and other
entertainment media in many international markets over the past several
years has created increasing consumer awareness of, and appreciation
for, our iconic brands. The formation of this advisory board will help
us to leverage this growing recognition into an expanding base of
business opportunities on a global basis.

Yip is the CEO of the CDC Corporation and vice chairman of its board of
directors. In addition, Yip serves as exec chairman to the board of
directors of CDC Software. Yip founded CDC Corporation and under his
leadership, the company was one of the first successful initial public
offerings of an Internet company from Greater China to be listed on
NASDAQ. Yip is also exec director of the company's Hong Kong listed
subsidiary China.com Inc. and has served as vice-chairman of the
China.com Inc. board since 1999. Yip is chairman of China Pacific
Capital and has more than two decades of entrepreneurial and direct



investment experience in the U.S. and the Asia Pacific region where he
has co-founded or provided seed funding to a number of successful start-
up entities.

Shetty is the founder, chairman and managing director of Adlabs Films
Limited, a film processing and printing, exhibition, digital projection,
film financing and production company for the Bollywood film industry.
Shetty sold Adlabs to the Reliance-Anil Dhirubhai Ambani Group in
December 2007. Currently, Shetty is focused on his new media company
Walkwater Media Limited to produce film and television content. He is
also the Director of NDTV Lumiere, who premieres world cinema in Indian
theatres and their channel. At present he is the president of the Film
and Television Guild of India.

Halpin has more than three decades of international business experience.
Halpin retired in 2000 as President and CEO and a director of CompUSA
Inc., a retailer of computer hardware, software, accessories and related
products, with which he had been employed since May 1993. After retiring
from CompUSA, Halpin founded Riverbend, Inc., a private investment firm
specializing in private equity and venture capital. Halpin is also an
active member of Access, which provides last second college scholarships
to inner city kids.

The advisory board plans to convene in person twice a year for full
meetings in addition to regular in-market meetings.

3. WILDBRAIN EXPANDS TO LOS ANGELES.
W!LDBRAIN has expanded their animation studios into Los Angeles.

With W!LDBRAIN's growing pipeline of motion pictures and television
series, and a steady increase in long-form, work-for-hire business, the
impetus of this move can be attributed to the growth of 3D animation in
television. The new W!LDBRAIN Animation Studios space is located in
Sherman Oaks, California and is up and running, effective immediately.
The Los Angeles-based studio is being headed by Chris Staples and
Michelle Papandrew (FOSTER'S HOME FOR IMAGINARY FRIENDS). W!LDBRAIN
Animation Studios' San Francisco-based operations will continue to serve
as a principal hub for commercial work, television, motion pictures and
game animation, as well as original content development.

"The accelerated growth of our own intellectual property production
slate and our work-for-hire business led to our decision to expand the
animation studios to Los Angeles," said Marge Dean, General Manager,
W!LDBRAIN Animation Studios. "There are a number of studios that are
looking to produce 3D CGI television series based on their respective 3D
animated box office hits. This creates a great opportunity for us to
expand our future work-for-hire business as one of the few studios that
has an experienced and tested CG pipeline for television."

Dean and Josh Book, CG Supervisor for W!LDBRAIN Animation Studios, are
both pioneers in the creation of CG production for television. Book
structured and developed the CG department at Nickelodeon that produced
TAK AND THE POWER OF JUJU, the network's first CGI series; THE PENGUINS
OF MADAGASCAR, the CGI animated television series based on the 2005
film, MADAGASCAR; and FAN BOY AND CHUM CHUM, the CG animated comedy
series spin-off of the Nickelodeon anthology series Random! Cartoons.
Dean produced ROUGHNECKS: STARSHIP TROOPERS CHRONICLES, a CGI animated
television series based on both the novel by Robert A. Heinlein and the
1997 film adaptation directed by Paul Verhoeven. She also set up the
team for the popular CGI series, BACK AT THE BARNYARD for Nickelodeon,
and produced the first season.

W!LDBRAIN Animation Studios has a proven track record for producing CG
television since 2003, with HIGGLYTOWN HEROES, the hit animated
television series featuring characters modeled on Matryoshka nesting
dolls, airing on the Disney Channel and with BUBBLE GUPPIES, the



interactive, animated variety show for preschoolers set in a vibrant 3D,
CGI animated underwater classroom, which is set to air on Nickelodeon.

Additional work-for-hire business includes an animated pilot created by
Nancy Hower and John Lehr, that features the voice of Jeff Foxworthy and
is produced by Twentieth Century Fox Television. W!LDBRAIN Animation
Studios is also in production on a series of webisodes for companies
such as Smith & Tinker and continues to produce award-winning commercial
animation work for long time clients, including Esurance and Lamisil.

In addition to its work for hire business, W!LDBRAIN Animation Studios
animates its own intellectual property, including YO GABBA GABBA!, the
groundbreaking, award-winning, live-action, animated series that
currently ranks as one of the most popular series on television with
broad appeal among preschoolers, parents, teens and adults. A motion
picture based on the hit series is currently in development. Additional
animation IP in production and in development at W!LDBRAIN includes TEAM
SMITHEREEN, a short form animated series written and directed by Dan
Clark and a live action, animated feature film based on the popular
Kidrobot limited-edition toys with Paramount.

4. HIT ENTERTAINMENT LAUNCHES MOVIE DIVISION.
HIT Ent. is set to launch HIT Movies, a new division dedicated to making
family-oriented movies out of HIT's library of children's properties, as
well as identifying and developing new stories and characters for future
family movies. The launch is part of an effort by the company to expand
the reach of HIT properties across a variety of platforms, and use films
as a means to introduce new HIT stories and characters to a family
audience.

To head HIT's Los Angeles office and film division, HIT Ent. President
and CEO Jeff Dunn has tapped industry veteran Julia Pistor to run HIT
Movies. Most recently, Pistor served as Nickelodeon's EVP of Movies,
where she developed and produced a total of 16 movies that grossed more
than $1.5 billion combined at the box office.

The new film division will initially focus on developing family film
franchises based on HIT's top properties, such as THOMAS & FRIENDS,
BARNEY, BOB THE BUILDER, ANGELINA BALLERINA and RAINBOW MAGIC.

As part of the expansion, HIT Ent. has signed with Beverly Hills-based
talent and literary agency United Talent Agency to help create new
opportunities in film, television and digital entertainment. UTA will
also assist in establishing new brand extensions and corporate
partnerships for HIT Ent. properties that have achieved phenomenal
success worldwide in toys, books, television, home entertainment and
live events. Additionally, UTA will work closely with Pistor to ramp up
its feature film development slate.

This will be the second pairing of Dunn and Pistor. Previously Pistor
ran the movie division for Dunn when he was Nickelodeon's president of
film and enterprises. Pistor's feature resume includes both animation
(RUGRATS: THE MOVIE, SPONGEBOB SQUAREPANTS, THE WILD THORNBERRIES and
BARNYARD) and live action (LEMONY SNICKET'S SERIES OF UNFORTUNATE
EVENTS, NACHO LIBRE, GOOD BURGER and SNOW DAY).

People

5. DUCK IMPROVES WITH RAND.
Los Angeles-based creative studio DUCK has recently signed award-winning
director Natasha Rand.

In a decade and a half working in design and direction on everything
from storyboards to animation and direction in pre-production,
production, and post-production, Rand has been showered in awards from
industry gatekeepers like the BDA International Awards, the London



Effects & Animation Festival, the Australian Effects & Animation
Festival, PROMAX International, the International Advertising Festival
of Montreux, the International Monitor Award, the New York Film
Festival, and the Flickerfest Film Festival.

Her directorial work includes a far-flung assortment of commercials,
films, and videos of varying styles and lengths filmed all over the
world. She has directed TV spots for HSBC, Wrigley's, Proctor & Gamble
and Tesco; broadcast pieces for Country Music Television in Canada,
Digiturk Television in Turkey, and Foxtel Cable Television in Australia;
music videos for REM, Celine Dion and Moby; and contributed to parts of
feature films IN THE SHADOW OF THE MOON, TIME MACHINE, and JOEY. She
also wrote, produced and directed an 11-minute short, WAR.

DUCK EP Mark Medernach noted, "Natasha is a perfect complement to our
already talented, ever-expanded roster. Her experience in all forms of
media creation and ability to work cross-platform make her a great
addition."

Prior to joining DUCK, Rand held a variety of directorial and design
positions at top studios, including Crush, Passion Pictures, Denis
Friedman Productions, Ostra Delta, CreoCollective, 1K Studios, Digital
Domain, A52, Imaginary Forces, Garner Maclennan Design in Sydney, Zap
Productions, BAM/SSB, and Watchout Productions.

Commenting on the union, Rand added, "I'm delighted to be joining DUCK's
roster of talented directors, and look forward to working with them on
many projects across the whole design and animation gamut, as they have
an impressive reputation for being able to take on any kind of project
and complete it with expertise and creative brilliance."

6. 3ALITY DIGITAL NAMES GARI ANN DOUGLASS COO.
3ality Digital, a developer of advanced live-action 3D entertainment
technologies, has named Gari Ann Douglass to the post of Chief Operating
Officer.

Douglass, a seasoned finance and operations executive, has an extensive
background in entertainment industry management in both technology and
production. Prior to joining 3ality Digital as Chief Financial Officer
in 2007, Douglass served as Chief Financial Officer for Technicolor
Entertainment Services. She was an executive with Paramount Pictures for
more than 14 years, serving as SVP, Finance and Operations in the Home
Entertainment division, as well as SVP, Corporate Finance. Prior to her
tenure at Paramount, Douglass spent time at MCA Records and Columbia
Pictures.

A Certified Public Accountant, Douglass began her career as an auditor
for PricewaterhouseCoopers in the entertainment division. She holds an
undergraduate degree from California Polytechnic State University, San
Luis Obispo, and an MBA from the University of Southern California.

7. DIRECTOR STEVE CHASE SIGNS WITH CURIOUS PICTURES.
Director Steve Chase, a top talent in the U.S. ad industry who has
directed commercials for some of the world's most iconic brands and
major ad agencies, has signed with Curious Pictures for commercial
representation. A nominee for the DGA Award for commercial directing,
and with a spot in the permanent collection at the Museum of Modern Art
in New York, Chase joins Curious from Go Film.

To screen Chase's work, go to
http://www.curiouspictures.com/reels/chasesteve_dir_reelh264.html.

"If you were to construct a model of what the production company of
tomorrow will be, it looks a lot like Curious," said Chase, explaining
the move. "They're actually doing all the things in advertising that
agencies and other production companies are always talking about --



everything from games to digital content to web virals to programming to
entertainment to collaborating directly with marketers and clients --
it's all here, in one form or another."

"Signing Steve is a fantastic step forward in our strategy to extend
Curious into live action," said Mary Knox, Curious executive producer
and head of commercials at the New York-based advertising and
entertainment production company. "We're thrilled that he's joined us,
because now we can offer our clients high-end live-action narrative and
comedy, along with the animation and tabletop for which we're already
known."

Chase notes that he's attracted by the diversity of Curious, its roster
of capabilities, and its unique positioning in the ad industry right
now. "What I like about it is that I will be surrounded by creative
people," he said. "The production support is smart and informed, and
they have an impressive set of tools. This company is a potent force in
terms of creativity and production."

One of the largest production companies in New York, Curious is home to
a stage and motion-capture system, as well as an extensive CG department
and post facilities. The studio works across all media platforms, from
features to TV to online, producing a diverse mix of both original
content and work-for-hire.

Chase is a former agency art director who started his directing career
in his native Canada before relocating to the U.S. For many years he was
a partner in the L.A.-based Reactor Films, which he left in 2007 to join
the Go roster. His reel includes high-profile work for Xbox and Coca-
Cola for McClaren McCann in Toronto and Aflac from Kaplan Thaler in New
York, as well as Accenture, starring Tiger Woods, for Y&R. Chase has
directed a long list of celebrities, including Ken Griffey, Jason
Giambi, Carl Edwards, Sammy Sosa, and many different Muppets.

Chase's joining Curious follows the recent signing at the company of
feature director Shekhar Kapur and documentary and fashion director
Douglas Keeve, as well as Swedish gaming and animation company Zoink
Animation.

8. PAUL HARRISON JOINS MPC'S COLOR GRADING DEPARTMENT.
MPC has signed award-winning colorist Paul Harrison to their team.
Complimenting the talents of Jean-Clement Soret, Mark Gethin, George K
and Kenny Gibb, Harrison joins as Senior Colorist. The team sheet
includes some of the most highly respected international colorists and
is lead by Jean-Clement Soret who graded Danny Boyle's multiple Oscar-
winning SLUMDOG MILLIONAIRE.

MPC received all the nominations in the 2008 BTAA craft Best Colorist
category with L.A.-based Mark Gethin winning the award for Adam Berg's
Saab, TURBO, one example of MPC's remote grading set up between Mark in
LA and clients in MPC London. Using the same technology, the L.A.
production team can make Harrison available to collaborate on jobs based
in the U.S.

Harrison joins MPC at an exciting time, when a technology review has
enabled non linear grading, the establishment of the DataLab for digital
workflows and a refurbishing of the color grading department. His
experience setting up non-linear grading pipelines and working on Da
Vinci and Pogle grading systems as well as the Baselight will be a real
asset.

9. TRAVIS KNIGHT UPPED TO PRESIDENT, CEO OF LAIKA.
Travis Knight has been named President and CEO of LAIKA, based in
Portland, Oregon. Knight, the son of LAIKA's owner Philip H. Knight,
succeeds Dale Wahl, who has held the position since 2005. Travis Knight,
who sits on the LAIKA Board and has been Head of Animation since 2007,



was one of the lead animators on CORALINE, the first stop-motion
animated feature film to be produced in 3-D.

Additionally, LAIKA has appointed CORALINE producer Claire Jennings, an
award-winning independent animation executive and producer of Oscar-
winning shorts and feature films including WALLACE AND GROMIT: THE CURSE
OF THE WERE-RABBIT, to the newly-created position of President,
Entertainment. The appointments were announced Thursday by Phil Knight,
LAIKA's owner and Chairman of the Board and Chairman of the Board and
Co-Founder of Nike, Inc.

"Dale Wahl steps down as CEO at his request," Phil Knight said. "After
four years and at age 65 he felt, in his words, it was time to smell one
rose. Dale moves into the position of Vice-Chairman to help Travis and
Claire transition into their new positions until his retirement from
LAIKA at the end of this October. In addition, he will temporarily fill
the role of Executive Vice President of Business Operations and CFO
until we complete our search to fill that position. With his steady
leadership and business acumen, Dale has presided over our nascent
feature film operation as well as our thriving commercial division, led
by LAIKA/house President Lourri Hammack. The success of both areas of
the company under his leadership has gotten us off to a great start."

Travis Knight has been involved in all business and creative decision-
making at LAIKA since the company's inception in 2003, when Phil Knight
took over the failing Vinton Studios, Portland's renowned animation
studio with a distinguished 30-year history, and re-christened it LAIKA.
Travis joined Vinton Studios in 1998 as a stop-motion animator, working
on the Emmy Award-winning television series THE PJS, produced with Eddie
Murphy Productions and Imagine Ent., as well as the animated series GARY
& MIKE on UPN. He earned his CG animation stripes by animating numerous
television commercials (McDonald's, Hostess, M&M's) and promo spots,
including the "NFL on Fox" campaign. He has served on LAIKA's Board of
Directors since 2003.

Claire Jennings was named "Producer of the Year for Animated Theatrical
Motion Pictures," along with Nick Park, by the Producers Guild of
America for the Oscar and BAFTA Award-winning feature film WALLACE AND
GROMIT: CURSE OF THE WERE RABBIT (2005). The award joined a long list of
honors garnered throughout a career as an independent and studio
producer, development and production executive, and project originator,
making her one of the most respected names in the animation industry. In
addition to WALLACE AND GROMIT, she has produced multiple award-winning
animated shorts and television series including the Oscar and BAFTA
Award-winning animated short FATHER AND DAUGHTER, the Oscar-nominated
and BAFTA Award-winning animated short THE CANTERBURY TALES, and the
Oscar and BAFTA nominated short film JOLLY ROGER. She also developed and
produced the BBC animated television series THE BIG KNIGHTS alongside
its two directors, produced the BBC series STRESSED ERIC for Absolutely
Productions, and was exec producer of HIT Ent.'s British children's TV
series PINGU. As an event management and concert promotion exec, she was
involved in such projects and talent as COMIC RELIEF, Tina Turner,
Talking Heads and Bob Geldof.

All company divisions will report to Travis Knight. Film acquisition,
development, production and marketing will fall under Jennings' purview.
LAIKA/house, the advertising and commercial side of the company, will
continue to be led by division president Lourri Hammack. Wahl will
oversee technology, business affairs, finance and administration.
Because of the importance of getting another project into production,
Knight and Jennings will head up LAIKA's film development efforts
jointly. Currently LAIKA's active development slate includes nine film
projects, including the already announced HERE BE MONSTERS, based on the
best-selling book by Alan Snow; THE WALL AND THE WING, based on the
bestseller by Laura Ruby, and PARANORMAN, based on an original idea by
CORALINE Head of Story Chris Butler.



10. WORLDGAMING ADDS EXEC POSITIONS.
Rob Segal and Kobi Ofir will join the WorldGaming as chief marketing
officer and chief technology officer, respectively. Both Segal and Ofir
will fill their positions immediately and join company co-founders Billy
Levy, President, and Zack Zeldin, VP, as the company prepares for launch
this spring.

WorldGaming will be an online destination for console gamers to network
and challenge other players from around the world in tournaments for
real money.

Segal, also a managing partner at WorldGaming, previously founded Segal
Communications, a full-service marketing agency based in Toronto,
Canada. There, he held the titles of president and chief creative
officer. Concurrently, Segal also acts as CEO of Springboard Retail
Networks Inc, a developer of innovative technology-based information
systems for the retail sector.

Ofir comes to WorldGaming from First Data Corporation, where he served
as VP and CTO, internet solutions. At First Data, Ofir was responsible
for industry-leading ecommerce and Internet transaction systems used by
hundreds of thousands of merchants. Prior to that, Ofir was VP of
Research and Development for Datawire Communications, where he led the
company from a start-up, to a segment leader with technology patents in
the financial transactions space, to an acquisition by First Data. He
comes to WorldGaming as a resident expert in technical integration
practices, online payment protocols, high-performance web-based systems,
and affiliate management systems.

11. DISNEY U.K. SVP LEAVES COMPANY.
Robert Mitchell, SVP and managing director of The Walt Disney Company's
U.K. operations, has left the company, effective immediately, according
to VARIETY.

Daniel Frigo will replace Mitchell and will continue his former job as
exec VP and GM of Disney's Europe, Middle East and Africa operations.
Mitchell had been with Disney since 1991, and representatives declined
comment on his departure.

12. TWEAK SOFTWARE HIRES ALAN TROMBLA AS DIRECTOR OF PRODUCT
DEVELOPMENT.
Tweak Software, developers of RV, the image and sequence viewer for
animation and visual effects, have hired visual effects industry veteran
Alan Trombla. Trombla, who has worked at all levels of visual effects
and digital animation production from writing software and managing
large engineering teams to lighting shots and leading CG productions,
joins Tweak Software as Director of Product Development.

Trombla launched his career in VFX with 10 years at Industrial Light &
Magic (ILM) primarily as a principal engineer and R&D Supervisor. At
ILM, he supervised the design and production rollout of major new
proprietary tools for matte painting and lighting and he contributed to
many other technologies and techniques that are in wide use. He joins
Tweak Software from Digital Domain, where he worked as lead technology
architect for the special projects group. Prior to that, Trombla worked
as technology development lead at Lucasfilm Animation, where he
recruited and managed the Animation Tools Group and was responsible for
maintaining and extending production technology for STAR WARS: THE CLONE
WARS.

Trombla first joined ILM in 1996, working in both the production and R&D
divisions over the course of the next decade. Trombla's early R&D
contributions include work on MeshGen, a multi-resolution and
dynamically paged terrain geometry system used for the "Star Wars I" Pod
Racer sequence and Irender, ILM's second-generation lighting tool, which



was first used extensively on GALAXY QUEST. He later supervised the
design and development of Zenviro, ILM's new matte-painting tool, and
Lux, ILM's third-generation lighting tool. Trombla also oversaw creation
of the stereo 3D rendering pipeline for CHICKEN LITTLE. During his time
at ILM, Trombla spent a number of years working as an artist in ILM's
commercial and feature production divisions, serving as CG Lead on
several projects.

13. DHX MEDIA ANNOUNCES SEVERAL MANAGEMENT CHANGES.
DECODE Ent. President Steven DeNure will become president and chief
operating officer of DHX Media. His duties will include overseeing
operations across all of the company's divisions. In addition DeNure
will oversee the three kid-focused production units as well as DECODE
Enterprises, the company's distribution division. His mandate will
include increasing the synergies across the three entities, including
the development, financing, production and support functions.

Charles Bishop, currently president of Halifax Film, will become
president of production and development for DHX Media, reporting to
Chairman and CEO, Michael Donovan. Bishop will be responsible for all
creation and distribution of comedy, drama and factual entertainment
content within DHX Media. Bishop will also continue to manage all the
ongoing content development and production at Halifax Film, including
its family and children's content.

Neil Court, president of DHX Media's distribution subsidiary, DECODE
Enterprises, will step down in May but will continue to work closely
with the company in an advisory capacity, and will remain on the DHX
Media Board of Directors. Josh Scherba, VP distribution of DECODE
Enterprises, will expand his role overseeing distribution and will now
report directly to Steven DeNure.

Court said in a statement, "Steven and I co-founded DECODE 12 years ago
and I'm very proud of what we have achieved and of the fantastic team we
have here. The merger with Halifax Film and the subsequent acquisition
of Studio B has taken the company to a new level and the business is in
good shape to take advantage of the opportunities that this expanded
group can offer. After many happy years at DECODE, I've decided it's
time to branch out and try new things. But I still remain part of the
DECODE team as a major shareholder of DHX and look forward to continuing
to work with the company as an advisor and board director."

Films

14. FOX, NEW REGENCY TEAM ON A NEW MAN.
New Regency and 20th Century Fox have purchased the pitch for futuristic
actioner LAST MAN from David Ayer, who will write and direct, according
to VARIETY.

The story will be about a captain assigned to protect an outpost on a
distant planet who must lead a group of young American soldiers into
battle against aliens. The pitch was sold in a seven-figure deal.

Erwin Stoff and Scott Stuber are producing with Stuber Co.'s Pam Abdy
also producing. Ayer has written TRAINING DAY and THE FAST AND THE
FURIOUS and is currently working on DEEP SEA COWBOYS at DreamWorks,
about a salvage crew who attempts to save a capsized Japanese cargo ship
that sank while transporting cars to the U.S. Based on a true story that
ran as an article in WIRED magazine, it is produced by Alex Kurtzman and
Roberto Orci.

Ayer last directed STREET KINGS and made his directorial debut in 2005
on his script for HARSH TIMES.

15. DISNEY MOVES PRINCESS & FROG UP TWO WEEKS.
Disney has announced that their 2D animated musical THE PRINCESS AND THE



FROG will have a New York/Los Angeles premiere on November 25 and open
nationwide on Dec. 11 -- up two weeks from its original Christmas Day
release.

Christmas Day is also the release of Fox's ALVIN AND THE CHIPMUNKS: THE
SQUEAKUEL, so it will have more breathing room on Dec. 11, where the
only competition so far is the DreamWorks/Paramount thriller THE LOVELY
BONES from Peter Jackson.

THE PRINCESS AND THE FROG is a magical fairytale set in New Orleans that
marks Disney's return to musicals and 2D hand drawn animation. Embodying
the timelessness of Disney's storytelling heritage, the film also
introduces Disney's newest princess in more than 10 years, Princess
Tiana.

Bob Iger, president and CEO, The Walt Disney Company, announced the
change at Tuesday's annual shareholder meeting in Oakland, California.

16. WHO WATCHES THE WATCHMEN? AUDIENCES DO.
Warner Bros.' long-awaited comicbook adaptation WATCHMEN opened in first
place at the weekend box office, earning $55.2 million (including
Thursday night showings at midnight). The film, the only wide release of
the weekend, had vfx work from CIS Hollywood, Drac Studios, Gentle Giant
Studios, Intelligent Creatures, Lidar Services, Moving Picture Company,
Proof, Quantum Creation FX, Rising Sun Pictures, Sony Pictures
Imageworks and Svengali Visual Effects.

The IMAX release contributed $5.4 million of the $55 million that the
film grossed at the domestic box office, on a total of 124 North
American IMAX screens this weekend. The picture posted a domestic IMAX
per screen average of $43,863. Internationally, the picture generated an
estimated $727,000 from 29 IMAX screens, out of an overseas total of
$27.5 million from 5,097 theaters internationally for a worldwide total
of $83.2 million (per VARIETY). The film's worldwide IMAX opening total
was $6.2 million.

Last week's winner, TYLER PERRY'S MADEA GOES TO JAIL (Lionsgate) came in
second in its third week out with $8.5M and a total gross of $76.2M.
Fox's durable actioner TAKEN dropped only 25 percent in its sixth week
out, moving up to third place with $7.3M and a total gross of $117.9M.

SLUMDOG MILLIONAIRE (Fox Searchlight) came in fourth place with $6.8M
and a 17-week cume of $125.3M. Sony's comedy PAUL BLART: MALL COP is
also showing strong legs, with a fifth place finish (up one) with $4.1M
and an eight-week gross of $133.6M.

Sixth place went to HE'S JUST NOT THAT INTO YOU (Warner Bros./New Line)
with $4.02M and $84.6M in five weeks in release. Holding at seventh
place was stop-motion fairy tale CORALINE (Focus Features, animation by
Laika) with $3.3M and $65.6M in five weeks.

Disney's CONFESSIONS OF A SHOPAHOLIC was also up one place in the
standings with an eighth place finish and another $3.1M. In four weeks,
the film has made $38.3M.

Disney's other big early-year film, JONAS BROTHERS: THE 3D CONCERT
EXPERIENCE, dropped about 77 percent in its second week out for ninth
place (down from second) and $2.8M. It has a total gross of $16.8M. The
film's vfx was by Furious FX and Tippett Studio.

And holding steady in tenth place was cheerleading comedy FIRED UP!
(Screen Gems, vfx by Lola Visual Effects) with $2.5M and a three-week
total of $13.2M.

In animated films, WALTZ WITH BASHIR (Sony Pictures Classics) made
$87,535 in 129 theaters for an 11-week gross of $2.03M. FLY ME TO THE
MOON from Summit made $53,320 in nine theaters and $13.1M in 30 weeks.



Box office information from BoxOfficeMojo.com.

17. CHRIS COLUMBUS WELCOMES US TO THE HOXFORD.
Chris Columbus' 1492 Ent. has optioned the motion picture rights to Ben
Templesmith's graphic novel WELCOME TO HOXFORD from IDW Publishing.
Columbus will produce with 1492 partners Michael Barnathan and Mark
Radcliffe. Michelle Miller brought the project into 1492.

Templesmith is the co-creator of 30 DAYS OF NIGHT (with writer Steve
Niles), upon which the film was based. His credits include the
critically-acclaimed serial WORMWOOD GENTLEMAN CORPSE and SINGULARITY 7.
When a deeply disturbed and violent inmate is transferred to a privately
run mental prison called Hoxford, his psychiatrist discovers that the
worst of the worst inmates are being transferred into the facility but
never out. After trying to see her patient, the doctor find herself
trapped in the prison, so she and the inmate must fight for survival,
together, against the werewolves that run the facility. Welcome to
Hoxford.

"I actually owe the entire book to an idea I had after receiving a
letter about some previous work being banned from a prison," said
Templesmith. "It turned into one of the darker things I've ever done,
with a few sick twists. It's really been quite fantastic that Chris
Columbus has thought Hoxford worthy enough to perhaps burst from the
comic page to the screen."

CAA represents both Columbus and IDW Publishing. Columbus' attorney is
Walter Teller. In addition to CAA, IDW was repped by Circle of Confusion
and attorney Darren Trattner.

18. WATCHMEN DOUBLES 300 THURSDAY GROSS.
WATCHMEN did $4.6 million in midnight Thursday shows, according to
VARIETY, almost doubling Zack Snyder's 300 same-day numbers.

The Warner Bros. film played 1,595 midnight runs, and expanded to 3,611
on Friday, the most ever for an R-rated film. IMAX sold out all of their
midnight screenings, and had to add 3 a.m. showings to keep up with
demand. Most of their screens are sold out for the weekend.

300 went on to gross $70.9 million in its opening March 2006 weekend,
making $2.5 million on Thursday.

Industry observers predict a $70 million total weekend opening for
WATCHMEN, which will be the first day-in-date release of the year.
Paramount is distributing the film overseas, with Twentieth Century Fox
to get a cut of the film's gross.

19. INDY SOUNDTRACKS GET INDIVIDUAL RE-RELEASE.
Concord Records has released the individual soundtracks to the original
three INDIANA JONES films: RAIDERS OF THE LOST ARK, INDIANA JONES AND
THE TEMPLE OF DOOM and INDIANA JONES AND THE LAST CRUSADE.

All three feature Oscar-winning composer John Williams' soundtracks
digitally remastered from the original tapes, plus unreleased music from
each respective film. Previously available only as part of last year's
box set release INDIANA JONES: THE SOUNDTRACKS COLLECTION, these
reissued CDs will be available individually for the first time from
producer Laurent Bouzereau.

Concord Records also released the soundtrack to last year's INDIANA
JONES AND THE KINGDOM OF THE CRYSTAL SKULL (which was recently nominated
for a 2009 Grammy Award for Best Score Soundtrack Album For Motion
Picture, Television Or Other Visual Media). "The Adventures of Mutt,"
from the score, did win for Best Instrumental Composition.

With 45 Academy Award nominations and five Oscars under his belt,



Williams has composed many of the most famous film scores in history,
and has collaborated with Steven Spielberg for the past 35 years on 23
films including JAWS, E.T. THE EXTRA-TERRESTRIAL and SCHINDLER'S LIST.
Williams also composed the acclaimed scores for George Lucas' STAR WARS
saga, SUPERMAN: THE MOVIE, MEMOIRS OF A GEISHA and the first three HARRY
POTTER films.

Williams' most recent work "Air and Simple Gifts," was commissioned for
President Barack Obama's inauguration and performed by renowned
musicians Itzhak Perlman, Yo-Yo Ma, Gabriela Montero and Anthony McGill
on January 20 , 2009 for a global audience of millions.

20. YU+CO. RE-TEAMS WITH SNYDER FOR WATCHMEN MAIN TITLES.
Setting the tone for Zack Snyder's WATCHMEN is a multi-layered, six-
minute long title sequence conceived by Snyder that features compelling
3D typography designed by yU+co., the Hollywood-based design/animation
studio that previously collaborated with Snyder on the title sequence
for his 300.

Set to the Bob Dylan classic "The Times They Are A-Changin,'" the title
sequence strings together key events from the alternate history of the
comic book series, starting from the 1940s up to the 1980s, the time
period the story is set in. Through a series of slow-motion vignettes,
we see how a collection of superheroes have influenced and altered major
events such as World War II, the JFK assignation, the Cold War and the
moon landing. Incorporated into each scene is the yU+co. title design,
bathed in bright yellow, which plays off of the blood-splattered smiley
face icon that is a key visual component to both the graphic novel and
the film.

Watch the sequence at AWNtv: http://tinyurl.com/c7ohz4.

"Zack wanted to setup a foreboding tone and introduce the main
characters in the title sequence," says Garson Yu, Creative Director of
yU+co. "Most studios want to get the audience into the film quickly and
either have a short title sequence or put it at the end of the film
rather than the beginning."

Yu continues, "It is rare today to see a title treatment that is six-
minutes long and slow-paced. But WATCHMEN is grounded in complex
philosophical ideas. Zack was able to foreshadow the decline of the
superhero characters along with the rise of social unrest using the
backdrop of the story's alternate history, but he needed six minutes to
do so."

The challenge for yU+co. was integrating titles into an already-edited
six-minute sequence that was built without the placement of titles in
mind. In order to make the titles feel like an organic part of the
sequence, Yu and his creative team wove meticulous detail into the type
design. Rather than simply lay 2D type onto the foreground of the live
action, it is incorporated in 3D into each scene.

"I wanted our titles to be seen as part of the film and not detached and
separate," says Yu. "We took all the camera data such as lens, distance,
focus, aperture, etc., and translated it into the CGI." As a result, the
titles track in perfect sync with Snyder's camera moves and precisely
match the lighting, shadows and perspective in the scenes.

That extreme attention to detail created a sequence that is both
stunning and subtle. For example, in a shot of the moon landing, the
titles are perfectly reflected backwards in the helmet of the astronaut;
or in a scene in which two dead bodies are tied to a fire hydrant, we
see rustling leaves behind the title alter the shadow of the title. In
the same scene when a policeman's flashlight shines on the title, its
light washes out the yellow color slightly and alters the shadow.



"Zack and his crew have clearly gone above and beyond in terms of the
art direction and cinematography for this film," Yu added, "So from our
perspective the title sequence needed to match his artistic effort."

In addition to WATCHMEN, yU+co. also created the main title sequence for
Disney's upcoming RACE TO WITCH MOUNTAIN; the cinematics for Capcom's
upcoming videogame RESIDENT EVIL 5 and the overall visual design and
visual effects for Lakeshore Entertainment/Lionsgate's upcoming
futuristic thriller, GAME.

Credits:

Project: WATCHMEN title sequence
Client: Warner Bros

Design/Animation: yU+Co, Los Angeles, Calif.
Creative Director/Art Director: Garson Yu
Executive Producer: David Garber
Designers: Etsuko Uji, Neil Huxley and Johnny Wong
VFX Compositor: Alan Boucek
Match Mover: David Sudd
Project Coordinator: Annie Chen

21. PRANA, WHITE BUFFALO GET DWAYNE JOHNSON TO ACT LIKE A COW.
White Buffalo Media and Prana Animation Studios will team to produce CG-
animated feature HOLY COW!, with Dwayne Johnson providing the voice of a
Texas bull, per VARIETY.

An original idea from Peter Kalmbach and Teddy Grennan, the film will be
about a steer in Texas who decides to head off to India, where cows are
not eaten, but worshiped. Producers are looking for writers and
directors.

Johnson, along with Dany Garcia, Aja Warren and Jack Turner, are White
Buffalo's principals. Turner and Kalmbach will produce HOLY COW! along
with Kristin Dronig and Arish Fyzee of Prana and exec producers Garcia
and Johnson.

Johnson will next be seen in Disney's RACE TO WITCH MOUNTAIN and Fox's
THE TOOTH FAIRY.

Prana has studios in L.A. and Mumbai and has a multipicture deal with
Disney that includes the recent direct-to-DVD TINKER BELL. They also
recently animated the Weinstein Company's HOODWINKED and JASON AND THE
ARGONAUTS for Media Rights Capital and NBC.

22. MARMADUKE MISBEHAVES WAY TO MULTIPLEX.
Twentieth Century Fox has hired director Tom Dey to develop a feature
adaptation of MARMADUKE, the comicstrip from Brad Anderson, according to
THE HOLLYWOOD REPORTER.

The newspaper strip started in 1954, about a mischievous Great Dane who
lives with the Winslow family. Marmaduke has appeared in animated
episodes of HEATHCLIFF and GARFIELD AND FRIENDS.

Fox, who is releasing the CG-live action mix ALVIN AND THE CHIPMUNKS:
THE SQUEAKQUEL on Christmas Day, has not announced whether MARMADUKE
will be live action, animated or a hybrid.

23. WATCHMEN SET FOR RECORD NUMBER OF THEATERS, MORE THAN 120 IMAX
SCREENS.
WATCHMEN will open on 3,611 screens this weekend, the most ever for an
R-rated film, according to THE HOLLYWOOD REPORTER.

Among those will be 124 IMAX theaters, as well as 29 international IMAX
theaters. On MovieTickets.com, IMAX ticket sales account for one-third
of all Watchmen sales, and IMAX's site crashed four times this week due



to WATCHMEN traffic surges, according to IMAX Filmed Entertainment
president Greg Foster.

Director Zack Snyder has some experience with early rushes to see his
bloody action films: the first-day take for his 300 was the second-
highest for an R-rated film with $28 million. (Warner Bros.' THE MATRIX
RELOADED in 2003 got $42.5 million on its opening day).

WATCHMEN played 1,600 locations starting at midnight Thursday, more than
the 650 or so that 300 had.

24. PICK CREATES APOCALYPTIC ANIMATION FOR DOCUDRAMA.
Director Martyn Pick of th1ng, the mixed media and animation studio, has
created a mix of live action and animation showing the effects of
climate change for the upcoming docudrama THE AGE OF STUPID, which
premieres in London's Leicester Square on March 15.

The film, hailed as the "new" AN INCONVENIENT TRUTH, is a feature
documentary from director Franny Armstrong about global warming starring
Oscar-nominated Pete Postlethwaite in U.K. cinemas starting March 20.

Click here to watch an excerpt of the animation:
http://www.th1ng.com/newsletter/the_age_of_stupid_devastation.mov

The animation is used as the film's iconic background of global
devastation and aims to visually express its powerful political content
about changing climate. It provides an apocalyptic representation of how
the world may look like in a few decades as reported by some mainstream
scientific forecast. The animation brief involved creating a convincing
unified look for the devastated world. Purposely, it had to be far from
a notoriously familiar fantasy look but instead its aesthetic
realistically needed to reflect a hard-edged documentary content.

The opening picture sees devastated London epitomized by the eerie sight
of the London Eye abandoned in the overflowing River Thames. Las Vegas
casinos disappear into a sandy wasteland and Sydney Opera House is
engulfed in flames. In other shots, the Taj Mahal is ruined surrounded
by a desert and the world's glaciers have melted.

Set in this 2055 world is the last man alive Postlethwaite, who looks
back at the mistakes of a generation watching video archives from the
past few decades. Rhetorically he asks himself, "Why didn't we stop
climate change when we had the chance?"

The main body of the animation is based on photographic sources given a
strong overall color bias with a powerful graphic lighting design and
painterly textures. This rare form of animation style distinctively
exposes iconic picture power and involves small degree of movement set
in an artistic composition.

With limited budget Pick masterminded a strong creative direction to
achieve a maximum realistic look of the animation. This approach was
needed to avoid the pitfalls of creating a product reminiscent of a
budget version of an expensive CGI.

"Combining the painterly stylized elements of matte painted backgrounds,
CGI and live action in a seamless transition helped create the desired
effect of an iconic heightened reality," Pick said.

Unlike contemporary CGI projects Pick's animation sets itself apart
owing to its photorealistic effect that incorporates a great deal of
shadowing variations. Pick has also directed the film's opening title
sequence echoing its original plot. In a dramatic flow of iconic images
the sequence narrates the creation of universe from the Big Bang theory
and life on Earth through to the devastated cities of 2055 and the
arctic refugee camp where the film is set. The effect is juxtaposed with
spinning time numerals to coincide with images that depict some well



known historical or documented events.

Click here to watch an excerpt of the film's opening title sequence:
http://www.th1ng.com/newsletter/the_age_of_stupid_title_sequence.mov.

Pick also ensured that shots of Postlethwaite in a live-action location
were lit and graded to match the CG and matte painting of the universe
around him to achieve "blended" creative consistency. The look was
applied to other cutaways in the film and to the final CG pullout at the
very end.

"The challenge to innovate a filmic language in an independent movie to
dramatize it was principally what attracted me to the film. I thoroughly
enjoyed the creative complexity involved in the whole project and am
particularly pleased with the successful incorporation of all elements
of live action, CGI and animation in a seamless and distinctively
artistic composition," said Pick.

The animation took six months to complete and utilized Photoshop and
Corel Painter for developing background elements and After Effects for
creating movement.

THE AGE OF STUPID is an independent production crowd-funded by
individuals and various interest groups. It has now twice entered the
Guinness Book of Records for the most eco film premiere and the biggest-
ever film premiere.

Credits:

Project: THE AGE OF STUPID
Client: Spanner Films
Writer: Franny Armstrong/Martyn Pick
CGI/Visual Effects supervisor: Gregory McKneally
Digital painting: Martyn Pick
Editor: David G Hill
Composer: Chris Brierley
Art Director: Martyn Pick
Director: Martyn Pick
Producer: Lizzie Gillett
Exec Producer: John Battsek
Exposure: U.K. cinemas starting March 20

25. COMEDY CENTRAL, PARAMOUNT VANTAGE TO BATTLE GHOSTS AND/OR ALIENS.
Comedy Central and Paramount Vantage have acquired the rights to the
recently-released book, GHOSTS/ALIENS written by Trey Hamburger, for a
pilot and feature film script.

Scott Aversano and Carrie Beck of Aversano Films are producing the
projects. The pilot script will be written by Phil Johnston.

Released in November, GHOSTS/ALIENS centers on Hamburger and his loyal
best friend, Mike Stevens, a couple of regular reefer-loving guys living
the good life in Leonard, Michigan -- until everything goes awry. After
hearing a secondhand account of a Hot Pocket that vanishes into thin
air, Trey has become convinced of the existence of ghosts, aliens or
both. GHOSTS/ALIENS follows Trey and Mike's quest to expose the truth
about the existence of ghosts and aliens.

Corrao and Joe Lewis are overseeing both the movie and series for Comedy
Central, which may be developed concurrently. GHOSTS/ALIENS marks the
second Comedy Central project in development with Paramount Vantage, the
first film project is titled, BEAT KIP, which director Wayne McClammy is
attached to helm.

26. DAMON GOES FOR UNIVERSAL ROMANCE WHILE WAITING FOR BOURNE.
Universal Pictures, working on another BOURNE IDENTITY installment, will
keep Matt Damon close by with a new George Nolfi sci-fi love story,



according to VARIETY.

Written and directed by THE BOURNE ULTIMATUM scripter Nolfi, Universal
is putting the finishing touches on a deal with Media Rights Capital for
THE ADJUSTMENT BUREAU, to be produced by Nolfi with Chris Moore and
Michael Hackett.

Production is set to begin in September in Manhattan. The story follows
David Norris (Damon), a congressman seemingly destined for the national
political spotlight, who meets a beautiful ballet dancer named Elise
Sellas. Strange circumstances seem to be keeping them apart, so Norris
investigates.

Universal's deal with Media Rights Capital means they will eventually
relinquish rights to the film back to MRC, which shares the ownership
equity with the film's talent. The original offer sheet had required the
studio to commit to a $62 million budget with Damon getting a 20 percent
first dollar gross backend. They will still put up promotional and
advertising money and will have worldwide distribution rights, but are
essentially licensing a film for a 20-year term.

27. DICAPRIO ADDED TO NOLAN'S INCEPTION.
Leonardo DiCaprio is in the final negotiations to star in Christopher
Nolan's INCEPTION at Warner Bros., reports VARIETY. Nolan wrote and will
direct the sci-fi thriller set to begin shooting this year for a summer
2010 release date.

Nolan and Emma Thomas are producing. Script details are being kept
quiet, but the studio is calling it a contemporary sci-fi actioner set
within the architecture of the mind.

28. MEGAN FOX ADDED TO JONAH HEX, FATHOM.
TRANSFORMERS actress Megan Fox will star opposite Josh Brolin and John
Malkovitch in Warner Bros.' JONAH HEX and is attached to star and
develop FATHOM at Fox Atomic, according to THE HOLLYWOOD REPORTER.

In HEX, an action Western based on the DC Comics character, Fox will
play Leila, Hex's love interest and a gunslinger herself. Filming is set
to begin in April under Mad Chance's Andrew Lazar and Weed Road's Akiva
Goldsman producing.

FATHOM, based on recently-deceased artist Michael Turner's comic, is
about a young woman named Aspen who finds out she's an aquatic humanoid
who can control water. James Cameron's Lightstorm Ent. had the project,
but was picked up by producer Peter Safran, who took it to Fox, a fan
since its 1998 debut. Fox had been investigating the availability of the
project.

PRINCE OF PERSIA videogame creator Jordan Mechner (who also wrote for
the Disney adaptation) is writing the script for FATHOM, with Safran
producing with Steve Bessen and Brian Austin Green. Fox is also expected
to receive a producer credit, as will Turner as an exec producer. Frank
Mastromauro will also exec produce and Fox Atomic's Zak Kadison and Eric
Lieb will oversee.

Fox will next appear in the Diablo Cody-scripted supernatural comedic
thriller JENNIFER'S BODY and reprise her role in this summer's
TRANSFORMERS: REVENGE OF THE FALLEN.

29. SORCERER'S APPRENTICE GETS A VILLAIN.
Alfred Molina will play evil magician Horvath in Disney's THE SORCERER'S
APPRENTICE, according to THE HOLLYWOOD REPORTER. Nicolas Cage, Jay
Baruchel and Teresa Palmer are also starring in the Jon Turteltaub-
directed film with producer Jerry Bruckheimer.

In modern-day Manhattan, an average college student (Baruchel) is
recruited to work for a sorcerer named Bathazar Blake (Cage), who gives



him a crash course in magic to prepare him to battle the forces of
darkness. Palmer will play Baruchel's love interest.

Lawrence Konner and Mark Rosenthal wrote the script, which was rewritten
by Matt Lopez. Filming begins this month in New York.

Cage is exec producing with Saturn partner Norm Golightly and Todd
Garner with Barry Waldman and Mike Stenson and Chad Oman producing for
Jerry Bruckheimer Films.

This will be Molina's second time recently playing a Disney villain; he
recently wrapped a role as Sheik Amar in PRINCE OF PERSIA: THE SANDS OF
TIME starring Jake Gyllenhaal and set for a May 28, 2010 release.

30. SNYDER LOOKING FOR ALL-FEMALE SUCKER PUNCH CAST.
WATCHMEN director Zack Snyder is now starting to put together the cast
for his next project, SUCKER PUNCH, which he wrote, will direct and is
producing under his Cruel & Unusual Films banner with wife and partner
Deborah Snyder (per THE HOLLYWOOD REPORTER).

Amanda Seyfried is in discussions to star in the action fantasy, along
with Vanessa Hudgens, Abbie Cornish, Evan Rachel Wood and Emma Stone.
Snyder has described the film in the past as "Alice in Wonderland" with
machine guns. Elaborating, it will be set in the 1950s and follow
Babydoll (Seyfried), a girl who is confined to a mental institution by
her stepfather, who is planning to have her lobotomized within a week.
Imagining an alternative reality to hide from the pain, she plans her
escape by plotting to steal five special objects she needs to get out.

Snyder co-wrote the script with Steve Shibuya and said the film will
have elements as dissimilar as dragons, B-52 bombers and brothels. The
other actresses would play Babydoll's fellow inmates: Sweet Pea
(Cornish), Blondie (Hudgens), Rocket (Wood) and Amber (Stone).

Wesley Coller of Cruel & Unusual is exec producing.

31. WRITING TEAM BRANDT, HAAS TO PEN THIRTEENTH HOUR.
Michael Brandt and Derek Haas have been hired by New Line Cinema to turn
Richard Doetsch's upcoming novel THE THIRTEENTH HOUR into a screenplay,
according to VARIETY. Michael De Luca is producing.

Brandt and Haas (WANTED, 3:10 TO YUMA), recently adapted Robert Ludlum's
THE MATARESE CIRCLE for MGM and director David Cronenberg and likely
will star Tom Cruise along with Denzel Washington. They are also working
on a new BEVERLY HILLS COP installment for Eddie Murphy and director
Brett Ratner at Paramount.

New Line bought THE THIRTEENTH HOUR last year, which is about a man
accused of murdering his wife who can go back in time in one hour
increments over 12 hours in order to try to stop the real killer. Haas
described the Atria-published book as "a fast-paced thriller with a
supernatural twist and characters who really pop."

Exec producer is Alissa Phillips. De Luca is also working with producer
Rachael Horovitz on MONEYBALL, written by Steve Zaillian from Michael
Lewis' novel for Columbia. Brad Pitt is set to star under direction from
Steven Soderbergh.

Television

32. DISNEY XD HAS GREEN-THEMED PROGRAMMING MARCH 17.
On St. Patrick's Day, Tuesday, March 17 (7-10 p.m., ET/PT), Disney XD
will present a six-episode programming event featuring the green
characters Incredible Hulk, She-Hulk and the super-villain Green Goblin
from the popular animated series SPIDER-MAN and THE INCREDIBLE HULK.

The programming schedule is:



7:00 p.m. -- SPIDER-MAN -- Sins of the Fathers Chapter 4: Enter the
Green Goblin
7:30 p.m. -- SPIDER-MAN -- Partners in Danger Chapter 8: The Return of
the Green Goblin
8:00 p.m. -- SPIDER-MAN -- Wedding
8:30 p.m. -- THE INCREDIBLE HULK -- Innocent Blood
9:00 p.m. -- THE INCREDIBLE HULK -- Doomed
9:30 p.m. -- THE INCREDIBLE HULK -- Fantastic Fortitude

Based on the Marvel comic books, SPIDER-MAN follows the adventures of
the legendary crime-fighting superhero as he defends the world against
some of the most infamous villains from the Marvel Universe. This 1995
version of the animated series is executive-produced by SPIDER-MAN
creator Stan Lee and Marvel's Avi Arad.

Also based on the Marvel comic books, THE INCREDIBLE HULK tells the
story of mild-mannered research scientist Dr. Bruce Banner, as he
struggles to tame his inner green-skinned alter ego while trying to
elude the Army that considers him a threat to be destroyed. This
animated series is exec produced by Stan Lee, Avi Arad and Rick Ungar.

Disney XD is a newly re-branded basic cable channel and multi-platform
brand that will showcase a compelling mix of live-action and animated
programming for kids age 6-14, hyper-targeting boys and their quest for
discovery, accomplishment, sports, adventure and humor.

33. NICK PREMIERES PENGUINS OF MADAGASCAR AFTER KIDS CHOICE AWARDS ON
MARCH 28.
Nickelodeon will premiere CG-animated comedy series THE PENGUINS OF
MADAGASCAR, a co-production with DreamWorks Animation following
Nickelodeon's 22nd Annual Kids' Choice Awards on Saturday, March 28, at
9:30-10 p.m. (ET/PT). The network will then feature two weeks of
primetime premieres weeknights at 8-8:30 p.m. (ET/PT) from Monday


	Local Disk
	file:///P|/4%20web/03%20downloads/downloads%20animation%20newsletters/txt/[FLASH]%2003_10_09%20Animation%20Flash%20Newsletter.txt


